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General Rates

SINGLE PAGE

4-color process $2,450

One additional color $800

Matched color or 5th color $1,060

COLOR

COPY CHANGES
Advertisers may make copy substitutions on split or full run ads.

A $975 charge will be incurred for splits along a county line. All charges 
are per press stop and are commissionable but not discountable.

SINGLE PAGE SPREAD

Black Plate change $500 $800

2-color plate change 750 1,200

3 and 4-color plate change 1,300 1,800

BEEF VETERINARIAN
CIRCULATION 3,000

B/W 2/C 4/C

Full Page $2,475 $2,775 $3,345

2/3 Page 1,775 2,075 2,645

1/2 Page 1,480 1,780 2,350

1/3 Page 925 1,225 1,795

1/4 Page 710 1,010 1,580

1/6 Page 495 795 1,365

BEEF STOCKER
CIRCULATION 53,000

B/W 2/C 4/C

Full Page $7,765 $8,265 $9,310

2/3 Page 5,600 6,100 7,145

1/2 Page 4,655 5,155 6,200

1/3 Page 2,920 3,420 4,465

1/4 Page 2,280 2,780 3,825

1/6 Page 1,555 2,055 3,100

2007 CLOSING DATES
ISSUE CLOSING DATE MATERIALS DUE

January 12/01/06 12/08/06

February 12/29/06 1/08/07

Cow/Calf issue 1/12/07 1/26/07

March 2/01/07 2/09/07

April* 3/01/07 3/09/07

May 4/02/07 4/09/07

June 5/01/07 5/07/07

July 6/01/07 6/08/07

August 7/02/07 7/09/07

September 8/01/07 8/08/07

October 9/04/07 9/11/07

November 10/01/07 10/08/07

December 11/01/07 11/09/07

Customized County Selections are available. Phone your 
regional sales manager for current counts. Add $975 com-
missionable per ad or insert. Split run ads are eligible for 
frequency discounts. 

SPLIT RUNS

LIST RENTAL

Contact Walter Karl for all list rental quotes including 
geographic or demographic buys. In most cases, counts and 
costs are available the same day. 
WALTER KARL www.walterkarl.com
POSTAL AND TELEMARKETING LISTS 
Marie Briganti 845.732.7054 or Rosalie Garcia 845.732.7027
E-MAIL LISTS
Kathleen Gaynor 646.336.4153

2007  ❘  RATE CARD 

Applies to space and color charges for all advertising placed 
during any 12-month period. Advertiser must specify in writing the 
period covered if other than a calendar year. Advertisers should 
specify on contracts the highest discount level they expect to 
reach. Adjustments will be made only once at the end of the year.

You can combine all insertions in Prism Agribusiness 
Division publications to determine your frequency discount 
based on the discount schedule above. Ask your sales 
representative for details. Discounts cannot be combined. 
Use the highest discount applicable.  

 FREQUENCY DISCOUNTS

FREQUENCY DISCOUNT COMBINATION DISCOUNT

INSERTIONS SAVINGS INSERTIONS SAVINGS

5 2% 3-4 4%
10 4% 5-8 6%
15 6% 9-12 8%
20 7% 13-16 10%
25 8% 17-19 12%
30 9% 20-24 18%
35 10% 25+ 20%
40 11%
45 12%

Contact Lisa Peterson: 
952.851.4705 or lisapeterson@prismb2b.com

CLASSIFIED WORD/DISPLAY ADS

BEEF FEEDER

B/W 2/C 4/C

Full Page $6,020 $6,420 $7,250

2/3 Page 4,325 4,725 5,555

1/2 Page 3,615 4,015 4,845

1/3 Page 2,280 2,680 3,510

1/4 Page 1,760 2,160 2,990

1/6 Page 1,205 1,605 2,435

CIRCULATION 10,500

B/W 2/C 4/C

Full Page $12,065 $12,865 $14,515

2/3 Page 8,670 9,470 11,120

1/2 Page 7,235 8,035 9,685

1/3 Page 4,545 5,345 6,995

1/4 Page 3,560 4,360 6,010

1/6 Page 2,415 3,215 4,865

Column Inch 555 1,355 3,005

Back Cover 16,325

2nd Cover 15,725

NATIONAL RATES
CIRCULATION 100,000

* Readership Study issue


